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PPOOWWEERRFFUULL RREESSUULLTTSS

24x7 is the ONLY magazine and online
resource focused exclusively on the 
mission-critical information biomedical
professionals need to be informed, 
efficient, and successful. Revolutionary
advancements, rapid change, and the
challenge of integration with IT define
biomeds’ everyday work life. 24x7
addresses these critical information
needs head-on with focused information
on the most important industry trends,
integration and management strategies,
and technology advancements—in print
and online.

MORE THAN EVER, the success
of reaching decision-makers greatly
depends on creating and developing
integrated marketing approaches. 24x7
has created a platform that allows 
innovative marketers to leverage print,
online, e-newsletter, and interactive
opportunities that maximize marketing
dollars, create results-oriented programs,
and ultimately drive purchase decisions.

*Source: BPA Worldwide Circulation Statement June 2009, paragraph 3a
**Source: 24x7 Subscriber Profile Report, conducted by Paramount Research, July-September 2008

Technology and Service Solutions for Biomeds 
R

PPOOWWEERRFFUULL RREEAACCHH
HOW DO YOU REACH BUSY
BIOMEDICAL PROFESSIONALS?
With 24x7. The magazine focused 100%
on biomeds is also delivered to a powerful
BPA-audited, focused audience. Each
issue of 24x7 reaches 14,000* biomedical
professionals. And, 24x7 subscribers are
active decision-makers. They are respon-
sible for maintaining maximum equipment
uptime, and 93% have taken action when
seeing product advertisements in 24x7
magazine.**

http://www.24x7mag.com
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EACH ISSUE OF 24X7 is delivered to 14,000* audited subscribers in the biomedical industry. 24x7’s focused
reach is to the most important, mission-critical biomedical professionals—those with critical responsibilities and
decision-making roles. All 14,000 of  24x7’s subscribers are part of the biomed community—no others, no wasted
circulation.

FFOOCCUUSSEEDD RREEAACCHH TTOO MMIISSSSIIOONN--CCRRIITTIICCAALL BBIIOOMMEEDDSS..
TTHHAATT’’SS TTHHEE PPOOWWEERR OOFF 2244XX77..

46.4%

29.4%

9.3%
7.1%

4.0% 3.0%

0.4% 0.2%

24X7 CIRCULATION BY BUSINESS AND OCCUPATION

TTOOTTAALL CCIIRRCCUULLAATTIIOONN:: 1144,,000000**
6,502 Clinical, Biomedical or Radiology Engineer

4,116 Biomedical Equipment Technician

1,305 Department Administrator/Director or Manager

997 Service/Support Manager

561 General/Executive Manager

424 Sales/Marketing Manager

62 IS/Network Manager

33 Purchasing Manager

*Source: BPA Worldwide Publication Statement, paragraph 3a June 2009

http://www.24x7mag.com
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IINNSSIIGGHHTTFFUULL IINNFFOORRMMAATTIIOONN FFOORR MMIISSSSIIOONN--CCRRIITTIICCAALL BBIIOOMMEEDDSS..
TTHHAATT’’SS TTHHEE PPOOWWEERR OOFF 2244XX77..

EACH ISSUE OF 24X7 IS DESIGNED TO DELIVER comprehensive coverage of business and department manage-
ment strategies, product and technology advancements, and news about industry trends that impact biomedical professionals.
The magazine always includes in-depth departments such as:

Features: Trend pieces focused on top-of-mind industry topics.
Service Solutions: Examines a single topic with focus on use of device or system, service challenges, and solutions.
Tools of the Trade: The latest products and services that streamline workflow and contain costs.

22001100 FFOOCCUUSS OONN PPRROODDUUCCTTSS::

AANNNNUUAALL BBUUYYEERR’’SS GGUUIIDDEE::
MMAARRCCHH 22001100 IISSSSUUEE
Published in March and hosted
throughout the year at 24x7mag.com,
the annual 24x7 Buyer’s Guide
summarizes and highlights the 
companies serving the biomedical
market. This is a resource that 
purchasing decision-makers will refer
to throughout the year.

TFS_BG_Cover.indd   1

12/31/08   10:48:37 AM

AADDPPLLUUSS AADDVVEERRTTIISSIINNGG

EEFFFFEECCTTIIVVEENNEESSSS SSTTUUDDIIEESS::
24x7 offers powerful research that
provides insights into the effectiveness
of your advertising creative and how
readers are responding to your 
marketing message. The study
includes advertiser-specific perception
data, competitive comparisons, and
reader reactions and actions. This
research is FREE to advertisers who
run a display ad program in the July,
August, and September issues.

Ventilators
Batteries
Replacement Parts
Ultrasound Systems and Probes
Education/Training
Independent Service Providers
Cables

NIBP Monitors
Employment
Radiology Test Equipment
Asset Tracking

Bulbs
Clinical Information Systems
Pulse Oximetry
Biomedical Software
Test Equipment

http://www.24x7mag.com
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LEAD GENERATION: RESULTS-DRIVEN ONLINE MARKETING PROGRAMS
Marketing budgets are tight but your sales team still needs qualified leads. Don’t waste time and money going after 
dead-end prospects. Thousands of your potential buyers have a loyal, established relationship with 24x7. Reach them with
premium content at 24x7mag.com and get valuable registration data that connects you with actively interested customers
and gives you insight into their needs.

Take advantage of all the interactive and engaging online opportunities from 24x7mag.com—and
move your marketing campaign to the next level. We offer many online and interactive marketing
opportunities, such as:

PREMIUM GATED
CONTENT: 
We can help you choose
topics that fit your branding
efforts when you sponsor pre-
mium content on 24x7mag.com. You’ll
get brand adjacency to some of the
most highly valued and timely informa-
tion on the site, and capture valuable
registration data for those who signed
up to view it.

WEBINARS:
Reach influential professionals seeking educational 
information delivered in a dynamic, digestible format. As a sponsor,
you’ll get powerful brand recognition on all Webinar promotions, as well
as access to audience data that will help you plan future marketing 
initiatives. Sponsor an editorial Webinar, or work with us to create something
customized for your product message.

WHITE PAPER
PROGRAMS:
White papers are an
effective way for you to
reinforce thought-leadership
and expertise in your field. You can
capitalize on our powerful web pres-
ence and online marketing channel
to host and promote them. You’ll
reach our full subscriber database
and then get direct access to
prospects with an active, immediate
interest in learning more about your
products.

EDITORIAL MONTHLY
PODCAST:
Podcasts, hosted by our
industry-specific expert edi-
tors, features a one-on-one
interview with industry leaders that pro-
vide insights into the topics that are 
critical right now.

E-NEWSLETTERS
24x7’s Weekly Jolt, the
weekly newsletter from the
editors of 24x7, delivers
the latest product develop-
ments, technology advancements, and
other industry news to more than
13,000 clinical and biomedical profes-
sionals. Advertising in 24x7’s Weekly
Jolt delivers your message direct to the
desktop of your target audience and
increases market awareness, plus
drives traffic to your Web site,
research, or detailed product
information.

IINNTTEEGGRRAATTEEDD MMAARRKKEETTIINNGG PPRROOGGRRAAMMSS
Extend your brand and reach decision-makers with results-oriented online programs.

• Site Advertising
• Lead Generation 

Programs
• Gated Content

• Webinar Sponsorships
• White Paper Programs
• E-Newsletters
• Podcast Sponsorships

• Blog Sponsorships
• Expert Insights
• Online Videos
• Custom Programs

CLICK HERE TO ACCESS ALLIED
MEDIA’S FULL ONLINE MEDIA KIT. 

*Source: BPA Worldwide Publication Statement, June 2009

http://www.24x7mag.com
http://www.ahcpublications.com/files/mediakit/onlinemediakit.pdf


IINNTTEEGGRRAATTEEDD MMAARRKKEETTIINNGG PPRROOGGRRAAMMSS

2244XX77 22001100 MMEEDDIIAA PPLLAANNNNEERR  || PPRRIINNTT..  OONNLLIINNEE..  EE--NNEEWWSSLLEETTTTEERRSS ||  WWWWWW..2244XX77MMAAGG..CCOOMM

OVERVIEW EDITORIAL & ADDED-VALUE INTEGRATED PROGRAMS MECHANICALS & CONTRACT

CONTACTSRATES & MECHANICALSEDITORIAL CALENDARCIRCULATION

MM
II SS

SS
II OO

NN
 CC

RR
II TT

II CC
AA

LL
 CC

OO
NN

TT
EE

NN
TT

..  TT
HH

AA
TT

’’ SS
 TT

HH
EE

 PP
OO

WW
EE

RR
 OO

FF
 22

44
X X

77
..

If you want to engage your audience while creating a useful resource for the industry, 24x7 can create
custom programs for your company. Custom programs allow you to open doors to new audiences,
initiate discussions of topics that align with your core business message, and offer a nontraditional
way to build your brand and gather leads. Whether it is a completely online project such as a custom
Webinar or a joint online and print program, 24x7 can provide you with turnkey, end-to-end creation
from writing to design to marketing. 

IINNTTEEGGRRAATTEEDD MMAARRKKEETTIINNGG PPRROOGGRRAAMMSS

TRADE SHOW PROGRAMS
Trade shows are an expensive, yet important venture. You need to make sure you are getting the most out of your trade
show experience, but how can you drive people to your booth and create a buzz before and during key shows? 24x7’s pre-
event product highlights, daily event news show blogs, and event-focused programs provide your company maximum reach
and impact—before, during, and after key industry events.

CCUUSSTTOOMM PPRROOGGRRAAMMSS

HIGH-IMPACT PRINT SOLUTIONS 
Build awareness of your company, products, and/or services with high-impact print opportunities, such as:

Inserts 
Supplements 
Bellybands 
Printed Polybags 
Cover Tips 
Gatefold Covers 

http://www.24x7mag.com
http://www.ahcpublications.com/files/mediakit/onlinemediakit.pdf
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SSpprreeaadd
PPaaggeess

Mechanical Requirements 
LIVE AREA TRIM SIZE BLEED SIZE

SPREAD 15 1⁄2" x 10 1⁄4" 15 3⁄4" x 10 3⁄4" 16" x 11"
1 PAGE 7 3⁄8" x 10 1⁄4" 7 7⁄8" x 10 3⁄4" 8 1⁄8" x 11"
2⁄3 PAGE 4 9⁄16" x 10"

1/2 PAGE SPREAD 14 3⁄4" x 5" 15 3⁄4" x 51⁄2"
1⁄2 PAGE ISLAND 4 9⁄16" x  7 1⁄2"
1⁄2 PAGE VERTICAL 3 3⁄8" x 10"
1⁄2 PAGE HORIZONTAL 7" x 4 7⁄8"
1⁄3 PAGE VERTICAL 2 3⁄16" x 10"
1⁄3 PAGE SQUARE 4 9⁄16" x 4 7⁄8"
1⁄4 PAGE VERTICAL 3 3⁄8" x 4 7⁄8"
1⁄6 PAGE VERTICAL 2 3⁄16" x 4 7⁄8"

FFuullll
PPaaggee

11//22 PPaaggee SSpprreeaadd

22//33
PPaaggee

11//22
PPaaggee
IIssllaanndd

11//22
PPaaggee

11//44
PPaaggee

VV

VV

11//66
PPaaggee

VV

HH

11//33
PPaaggee

VV

SSQQ

COLOR RATES SPREAD
STANDARD/MATCHED INKS $625 $800
4-COLOR $1,000 $1,500
5-COLOR PMS $1,200 $1,900

PREFERRED POSITIONS
GUARANTEED POSITIONS 10% premium
INSIDE COVER $515
BACK COVER $590

Rates
SIZE 1X 3X 6X 12X 18X 24X 30X
1 PAGE $3,205 $3,120 $3,040 $2,885 $2,725 $2,560 $2,405
2/3 PAGE $2,540 $2,475 $2,415 $2,285 $2,160 $2,035 $1,900
1/2 ISLAND $2,460 $2,395 $2,335 $2,215 $2,090 $1,970 $1,845
1/2 PAGE $1,900 $1,855 $1,805 $1,715 $1,620 $1,525 $1,420
1/3 PAGE $1,585 $1,545 $1,510 $1,420 $1,350 $1,275 $1,190
1/4 PAGE $1,270 $1,230 $1,205 $1,150 $1,080 $1,015 $960
1/6 PAGE $785 $775 $755 $715 $685 $630 $590

SEND AD MATERIALS TO AD COORDINATOR: 
DEE BERRY

(310) 642-4400, EXT 234  |  DBERRY@ALLIED360.COM

http://www.24x7mag.com
mailto:dberry@allied360.com
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PRODUCTION
REQUIREMENTS
Preferred Ad Format: Press-ready
PDF/PDFX-1a – Four-color material
must be CMYK. Two-color material
must be K + PMS or standard color. 
Color Proofs: For accurate color proof-
ing on press, please provide a Fuji
PictroProof, Imation Matchprint, Kodak
Approval, or any other SWOP color
proof by the materials deadline.
Production Charges: No charge for
properly supplied digital files prepared in
accordance with the publisher’s 
requirements. The advertiser may be
charged for any work required to
update the advertiser’s provided files to
meet our requirements. Any corrections
are billed back to the advertiser at the 
publisher’s cost.

AD MATERIALS POLICY 
Ad materials submitted by the materials
due date will be inspected for adherence
to the publisher’s ad specifications. If
materials are out of spec, the advertiser
will be notified and new materials will be
requested. If ad materials are received
after the materials due date, the 
publisher will take reasonable measure
to contact the advertiser to promptly
supply new materials. Or, the advertiser
will be given the option to have the 
publisher correct the materials at the
advertiser’s expense, or to run the ad
“as is” with the publisher assuming no
responsibility for the accuracy or 
readability of the ad.

ISSUANCE, CLOSING DATE,
AND CANCELLATION
Published 12 times per year.
Cancellations are required in writing prior
to the published ad closing date. Cover
positions can be canceled only with a
90-day written notice before the closing
date.

INSERTS
Check with advertising representative for
ad space cost, plus bindery charge.

RATE ADJUSTMENTS
If, within the contract year, more or fewer
units are used than were contracted, the
rate will be adjusted to reflect the actual
number of units used.

PAYMENT TERMS
Credit card payments by MasterCard,
Visa, American Express, and Discover
are accepted. Ad work may be billed 
separately. Agency commission: 15% of
gross billing on invoices paid in 
accordance with the terms stated is
allowed to recognized agencies on
space, color, bleed, and position. No
commissions allowed on conversion
charges, reprints, or any mechanical
operations. Agency commission is 
forfeited on invoices not paid in 
accordance with the terms stated.

GENERAL
All advertisements are accepted and
published by the publisher based on the
representations and warranties of the
agency and/or the advertiser that such
agency and/or advertiser have the right
to publish, and are authorized to give to
publisher the right to publish, the entire
contents and subject matter thereof. It
is understood that, in consideration of
the publication of advertisements, the
advertiser and/or agency will indemnify
the publisher and hold the publisher
harmless from and against any claims or
suits for libel, violation of right of privacy,
plagiarism, copyright infringement,
trademark/service mark infringement,
liability for use of classified material, and
any other claims based on or related to
the contents or subject matter of such
advertisements. The publisher expressly
disclaims any liability, and assumes no
liability, if for any reason it becomes
necessary to omit an advertisement. 

No conditions other than those set forth
in this rate card shall be binding on the
publisher unless they are specifically
agreed to in writing by the publisher.
The publisher will not be bound by the
conditions that are printed or appear on
order blanks or copy instructions that
conflict with provisions of this rate card.

http://www.24x7mag.com
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Business & Sales
GROUP PUBLISHER

Darren Sextro
(913) 894-6923 ext 652
dsextro@thisisamg.com

ADVERTISING DIRECTOR 
Mike Brooks

(310) 642-4400, ext 282 | Fax: (310) 642-1706 
mbrooks@allied360.com 

Editorial
EDITOR 
Julie Kirst

(310) 642-4400, ext 334 | Fax: (310) 641-0831
jkirst@allied360.com

Production
CREATIVE MANAGER

Eli Patterson
(913) 894-6923, ext 687

epatterson@allied360.com

AD COORDINATOR
Dee Berry

(310) 642-4400, ext 234  |  Fax: (310) 641-4444
dberry@allied360.com

ALLIED MEDIA, 
a division of ANTHEM MEDIA GROUP

6100 Center Drive, Suite 1000
Los Angeles, CA 90045
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